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1WHY COLORADO NONPROFITS ARE IMPORTANT
Colorado’s nonprofit sector not only delivers crucial services that bring help and hope to people in need, but it
is also a major economic force in the state.
This two-part study offers a first–ever comprehensive picture of the scope and current trends in this important,
but often overlooked, component of Colorado’s economy and society. The study was written by two highly
respected organizations: The Johns Hopkins Center for Civil Society Studies, and its director, Lester M.
Salamon, a pioneer in the empirical study of the nonprofit sector, and Denver’s own Corona Research, Inc., and
its principal Kevin Raines, a policy research leader with 17 years of analytical experience.
The report presents new information to bring Colorado’s private charitable nonprofit sector into a sharp focus.
From the economic scale of Colorado’s nonprofit sector to the scope of nonprofit activity across our state, the
key findings found on the following pages are remarkable.
While the nonprofit sector in Colorado is a sizeable economic and social force, the study reveals that it
nevertheless trails its counterparts in other states. Findings indicate that this comparative lack of strength is
largely the result of reduced state funding, and to a limited extent, the relatively low level of charitable giving 
of Colorado residents.
The study’s groundbreaking data offers a comprehensive look at Colorado’s nonprofit sector, which is made up
of a rich array of organizations of various sizes, operating in every geographic region of the state.
Given the challenges facing Colorado, strengthening the capacity of the state’s nonprofit sector should be an
urgent state priority. The study recommends four steps that would contribute to this goal: 
• Improving the nonprofit sector’s visibility and credibility
• Strengthening partnerships with governments
• Encouraging increased charitable giving by individuals
• Building the capacity of nonprofits to tell their stories and increase support from their constituents
Colorado’s nonprofits have a significant positive impact on the state’s economy, even beyond the value of the
benefits they provide through their services. By providing education, improving health, reducing poverty, and
offering many other programs, these organizations offer resources that allow people to move on to happy,
productive lives. 
Thank you for your interest in this study. It is designed to increase awareness and understanding of the impact of
this dynamic sector which employs incredible people who dedicate their lives in service to others. 
Charley Shimanski
President and CEO
Colorado Nonprofit Association
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KEY FINDINGS
Key Findings from Part 1
Part 1 of this report is an in-depth look at the size, scope, and growth of the Colorado nonprofit sector. We
evaluate the sector in terms of revenue, expenditures, assets, employment, wages, and the number of
organizations. In many cases, we also offer a further breakdown by type of organization.
Key findings from Part 1 include:
• The combination of the paid and full-time volunteer workforce makes Colorado’s nonprofit sector the third
largest industry in the state in terms of employmenti.
• The paid workforce of Colorado nonprofits alone represents a significant 5.6 percent of the total Colorado
workforce (or one out of every 18 workers), more than the state’s banking and insurance industry. 
• Colorado’s charitable nonprofit sector:
n Generated $13.1 billion in revenues;
n Spent over $11.9 billion, including over $4.2 billion in wages and compensation; 
n Held nearly $23 billion in assets; and
n Accounted for more than five percent of the state’s 
gross state product, the overall measure of the state’s economic activity.
• Colorado’s nonprofit sector accounts for a greater share of Colorado’s gross state product than the
transportation, utilities, and agriculture industries combined.
• Moreover, through the $4.2 billion in wages and compensation that they paid, Colorado’s nonprofits
generated at least $240 million of sales and income tax revenues for Colorado governments.
• While Colorado’s nonprofit sector is a sizable economic force, expending billions of dollars and employing
a significant proportion of Coloradans, it nevertheless trails its counterparts in other parts of the nation in
relative size.
n Between 1992 and 2005, Colorado nonprofit expenditures grew by 60 percent after adjusting for inflation,
while the national average growth in expenditures in the nonprofit sector was 70 percent
n The nonprofit share of total employment in Colorado, at 5.6 percent, is below the U.S. average of 7.2
percent.
n Nonprofit expenditures per capita in Colorado, though 28 percent higher than the Mountain Region
average, are 30 percent below the nation as a whole.
• Between 1995 and 2005, nonprofit employment in Colorado grew by 39 percent, adding over 34,600 jobs to
the state’s total. This was nearly twice the 22 percent employment growth rate achieved by the for-profit
sector during this period.
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KEY FINDINGS
Key Findings from Part 2
Part 2 of this report highlights the results of a statewide survey of Colorado nonprofits to ascertain the net
contribution to the Colorado economy as a result of the net economic inflows.
Key findings from Part 2 include:
• Colorado nonprofit organizations bring significant economic benefits to the state. Colorado nonprofits
attract out-of-state dollars that total over $900 million per year, even after accounting for their own
expenditures outside the state. As that money circulates through the economy, the total net impact is over
$2.1 billion.
• Federal funding is a large part of the impact of nonprofits. Approximately 62 percent of out-of-state funding
comes from federal funds and grants, and federal funds are more than four times the size of any other type
of funding. Most inflows (84 percent) are derived from federal funding, individual contributions, and
foundation grants.
• Almost half of the economic benefits are produced by mid-sized organizations. While the largest nonprofits
produce large economic impacts on an individual basis, mid-sized nonprofits with annual expenses between
$1 million and $9.99 million produce approximately 48 percent of the net economic benefits of the sector,
due to their combination of large numbers and significant individual impacts.
• Human services and education-oriented nonprofits are the largest overall producers of positive economic
impacts. Within the nonprofit sector, these types of nonprofits produce approximately 38 percent of the
total statewide net economic impact. Other major nonprofit types include those with focuses in religion,
health care, housing, public society benefit, and mental health care.
• Most out-of-state funds flowing to Colorado nonprofits are from populous states. Aside from the federal
government, states that are significant net funders to Colorado nonprofits include California, New York,
Texas, Illinois, and Florida. Colorado nonprofits therefore draw significant funds not just from outside
Colorado, but outside the entire Rocky Mountain area.
• Economic benefits to Colorado are spread throughout the state. All regions of the state benefit from the
economic impacts of nonprofit organizations. However, the impacts are disproportionately larger in areas
where mid-sized and large nonprofits are more plentiful. Approximately 66 percent of statewide impacts
occur in the Denver metro area and another 14 percent in central Colorado, including Colorado Springs.
Areas where large nonprofits are not common, such as southeast and southwest Colorado, receive roughly
one to two percent of the statewide impacts.
• These economic benefits are atop the other benefits that nonprofits bring to their communities. It should be
noted that this study examines only the impacts of nonprofits as they relate to attracting dollars to the state.
Atop that benefit are the social and other benefits that nonprofits produce through their services.
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A PROFILE OF THE IMPACT OF COLORADO’S NONPROFIT SECTOR 
A Profile of the Impact of Colorado’s Nonprofit Sector 
The Colorado Nonprofit Association is pleased to present Colorado’s first-ever statewide study of the 
impact of charitable nonprofit organizations on Colorado’s communities and economy. A nonprofit 
membership coalition connecting nonprofits of all sizes, missions, and geographic locations, the Colorado
Nonprofit Association works to lead, serve, and strengthen Colorado’s nonprofits. The Association serves 
the sector by providing tools for communication, networking, and administration, as well as facilitating 
trainings, discussions, and public promotion about the impact and importance of the nonprofit sector. 
This profile of the nonprofit sector and its impact on Colorado is part of an ongoing commitment 
by the Colorado Nonprofit Association to identify and address key issues concerning Colorado’s 
nonprofit organizations. 
This two-part report looks at the nonprofit sector from a novel perspective – the economic perspective. This
allows us to quantify the breadth and depth of the sector by focusing on two key components. First, we report 
on the size of the sector in terms of expenses, assets, employment, and wages; each of which helps us define
the magnitude of our work in Colorado. Second, and equally important, we detail the extent to which the
nonprofit sector impacts the Colorado economy by bringing a net inflow of money into the state.
This report was undertaken to –
• educate citizens of Colorado on the importance of the nonprofit community on the economy of our state;
• demonstrate to the public and private sectors the magnitude of Colorado’s nonprofit sector;
• provide information to nonprofit organizations to help them communicate their economic impact; and
• prompt discussions among all sectors on challenges facing Colorado’s nonprofit community and how meeting
these challenges can help Colorado thrive.
It is important to recognize that this economic impact study does not make an attempt to quantify the critically
important services that the sector provides to nearly every resident of Colorado. From the arts, to education, to
health care, to basic human services, Colorado’s nonprofit sector brings untold resources to the state,
dramatically impacting our quality of life. The Colorado Nonprofit Association is committed to combining an
analysis of the economic impact of the sector with an understanding of the sector’s impact on the lives of all
Colorado residents. 
Methodology
This study was developed by integrating several key sources of data, including tax reports filed by tax exempt
organizations (IRS Form 990), wage and employment data produced by the Johns Hopkins Center of Civil Society
Studies from Quarterly Census of Employment and Wages, Gross State Product data from The Bureau of
Economic Analyses, Individual Income and Tax data tables produced by the Internal Revenue Service, Population
data from the U.S. Census Bureau, Volunteer data from The Johns Hopkins Center for Civil Society Studies,
Nonprofit Employment Bulletin #26, and a statewide survey of inflows and outflows of Colorado nonprofit
organizations conducted by Corona Research, Inc.
We are particularly grateful to the Johns Hopkins Center for Civil Society Studies and Corona Research, Inc. for
their analyses of these data and authorship of the report. For more information on their methodologies, see the
appendix of this report.
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PART 1
A Major
Economic
Force
Lester M. Salamon, Stephanie L. Geller,
and S. Wojciech Sokolowski
INTRODUCTION
Nonprofit organizations are a crucial component of Colorado
life as they are in states throughout the country. They deliver
critical services in such fields as health, education, social
welfare, and the arts. They enliven our democracy. They
provide vehicles for expressing important values — religious,
cultural, ethnic, environmental, and many more. They help
foster a sense of community. And they give institutional
expression to the right of people to act on their own initiative
to promote the common good.
Despite their importance, however, nonprofit organizations
remain an almost invisible presence on the social landscape of
our country. We know they are there, but we have only a
limited understanding of their full scope and character. 
This part of the report presents new information to bring the
state’s private nonprofit sector into clear empirical focus, not
just at the state level but locally as well. To do so, it draws on
a number of newly available data sources to provide a profile
of this state’s nonprofit sector. 
More specifically, this part of the report focuses on six 
major topics: 
• Overall scale of Colorado’s nonprofit sector; 
• Distribution of nonprofit activity by type, region, and size
of organization; 
• Sources of nonprofit revenue and, particularly, the scale of
charitable support;
• Recent record of nonprofit growth;
• Resulting changes in the “market position” of nonprofit
providers; and 
• Relative nonprofit and for-profit wage levels.
What emerges from this discussion is a picture of a set of
institutions with far greater economic heft than is commonly
recognized, a diverse and dynamic sector, but also one that
trails the national nonprofit sector along a number of
important dimensions. This means that Colorado’s sector has
greater potential than it is now exhibiting. 
Before turning to these findings, however, it may be useful to
describe the context within which Colorado’s nonprofit
organizations are operating because this defines the need to
which these organizations are responding. In addition, it will
be useful to spell out a bit more precisely what the nonprofit
sector is and what portion of it is the focus of this report. 
Colorado Realities – The Context of
Nonprofit Operations
Colorado nonprofits are operating in a state that is growing
quite rapidly. In fact, between 2000 and 2006, Colorado’s
population grew from 4.3 million to 4.75 million — an
increase of 10.5 percent, which was well above the nation’s 
6.4 percent growth during this period. Moreover, the U.S.
Bureau of the Census has projected that Colorado’s population
will increase by nearly 35 percent between 2000 and 2030,
which is 20 percent greater than the expected growth of the
entire U.S. population (29 percent). Colorado’s elderly
population is expected to experience the most dramatic
growth, with its population of 65 and older residents
increasing by nearly 130 percent between 2000 and 2030.
Such rapid growth implies rapidly increasing demands, not
only for infrastructure such as schools, roads, and housing,
but also for a wide assortment of human services of the sort
that nonprofits provide, ranging from day care to nursing
home care, and from education to health.
Colorado nonprofits are also operating in a state that is
relatively well-off. The Colorado Nonprofit Association’s State
of Giving report recently noted that in 2005, Coloradans
ranked fifth among the 50 states in average adjusted gross
income, adjusted for the cost of living. With income averaging
$57,578, Coloradans earned six percent more than the average
American, whose average adjusted gross income was $54,449.
Similarly, as of 2005, 12 percent of Coloradans lived below 
the poverty level, compared to 13 percent for the U.S. as a
whole.ii
Despite this relative prosperity, however, there are real signs of
distress within the state. In particular:
• Nearly 17 percent of Colorado residents are without health
insurance coverage, compared to 15 percent for the nation
at large;iii
• Between 1991 and 2004, the proportion of low-income,
Colorado children without health insurance coverage
doubled, and by 2005, the state had one of the highest
rates in the nation of children without health insurance;iv
A Major Economic Force
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• Between 1999 and 2004, food insecurity in Colorado
increased over 31 percent, which was the fifth fastest
growth rate in the nation;v
• Nearly 36 percent of Colorado households had housing
expenses that were greater than 30 percent of their
income, compared to just 30 percent for the nation at
large.vi
What is the Nonprofit Sector?
These signs of distress translate into significant demands on
the state’s private nonprofit sector. But what exactly is the
“nonprofit sector”?
The answer to this simple question is, unfortunately, rather
complex. For one reason, U.S. tax law actually delineates no
fewer than 27 separate sections under which organizations can
claim exemption from federal income taxes as nonprofit
organizations (see Exhibit A.1 in the Appendix to this report,
which is available online at the Colorado Nonprofit
Association Web site at www.ColoradoNonprofits.org/impact).
These categories include social welfare organizations, business
leagues, and credit unions, to name just a few. 
Of these, our focus is on organizations that claim tax
exemption under just one of these sections — Section
501(c)(3), which is reserved for “charitable, religious,
educational, scientific, literary,” and related organizations.
Included here are private, not-for-profit hospitals, clinics,
colleges, universities, elementary schools, social service
agencies, day care centers, orchestras, museums, theaters,
environmental organizations, homeless shelters, soup kitchens,
and many more.
Gaining a clear understanding of these organizations is further
complicated, however, by the inadequacies of our statistical
systems. At least three different sources of data are available
on the nation’s nonprofit 501(c)(3) organizations, and they
offer three different pictures of even the most basic parameters
of Colorado’s nonprofit sector. For example:
• One of these sources, the Internal Revenue Service’s
Exempt Organization Master File, lists the number of
501(c)(3) organizations in Colorado as of 2005 as 25,201.
But this listing is rarely purged and may include many
defunct organizations (see Exhibit A.2 in the Appendix).
• A more precise listing thus consists of the organizations
that have actually filed the Form 990 that the IRS requires
of all nonreligious nonprofit organizations with at least
$25,000 in expenditures. That listing records 6,379
Colorado nonprofit 501(c)(3) organizations as of 2005. 
• Yet a third picture of the scope of the nonprofit universe
in Colorado is available from the employment data
compiled by the Colorado Department of Labor and
Employment in cooperation with the federal Bureau of
Labor Statistics (the so-called ES-202 data set). This body
of data, which covers all nonprofits with at least four
employees, identifies just 3,163 nonprofit 501(c)(3)
organizations in Colorado. 
Clearly, considerable care must consequently be taken in
analyzing the scope of the Colorado nonprofit sector, even
when we restrict our attention to the 501(c)(3) “charitable”
portion of this sector, as we do here. Generally speaking, the
data are more reliable for depicting the scale of the sector’s
resources — its revenues, expenditures, and employment —
than the number of organizations. We therefore focus on these
variables here. 
To do so, we draw on several different data sources — data
from the 990 forms, from the ES-202 employment records,
and from Internal Revenue Service data on charitable giving.
The result is a comprehensive picture of the scope,
distribution, and recent trends in this important, but
overlooked, component of Colorado’s economy and society.
The graphs in Part 1 of this report are based on 2005 IRS and
U.S. Census data and on 2006 state of Colorado employment
data; all data represent the latest available at the time this
report was written, as well as being highly representative of
2007 data. For further details on the data sources and
methodology used, see the Appendix.
A Major Economic Force
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A MAJOR ECONOMIC PRESENCE
Colorado’s private nonprofit 501(c)(3) sector is a major
economic force in the state.
Employment
Colorado’s private, nonprofit organizations employed 206,000
workers as of the second quarter of 2005. This includes
123,000 paid workers and an additional 83,000 full-time
equivalent volunteer workers. 
• This workforce makes Colorado’s nonprofit sector the third
largest industry in the state in terms of employment.vii In
fact, including paid workers and full-time equivalent
volunteers, Colorado nonprofits employ: 
n Nearly 15 times as many workers as the state’s utilities
industry;viii
n More than four times as many workers as the state’s real
estate industry;
n More than two and a half times as many workers as the
state’s information industry;ix
n About twice as many workers as the state’s wholesale and
finance and insurance industries;
n More than a third more workers than the state’s entire
manufacturing industry; and
n More than a quarter more workers than the state’s entire
construction industry.
• The paid workforce of Colorado nonprofits alone
represents a significant 5.6 percent of the total Colorado
workforce (or one out of every 18 workers), more than the
state’s banking and insurance industry. 
Finances
In addition to being a significant employer, the Colorado
nonprofit sector has a sizeable financial footprint in the state.
In particular, Colorado nonprofits as of 2005:
• Generated $13.1 billion in revenues;
• Spent over $11.9 billion, including over $4.2 billion in
wages and compensation; 
• Held nearly $23 billion in assets; and
• Accounted for an estimated five percent of the state’s 
gross state product, the overall measure of the state’s
economic activity. This exceeded the contribution to gross
state product by Colorado’s mining, transportation,
utilities, and agriculture industries, and was 75 percent as
large as the contribution made by all branches of
manufacturing in the state. 
A Major Economic Force
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Chapter 1 – A Major Economic Presence
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A MAJOR ECONOMIC PRESENCE
Moreover, through the $4.2 billion in wages and compensation
that they paid, Colorado’s nonprofits generated at least $240
million of sales and income tax revenues for Colorado
governments.
Colorado Nonprofits in Context
While it is a significant economic presence in Colorado,
Colorado’s nonprofit sector lags behind its counterparts
nationally and in a number of bellwether states, though it does
outdistance other Mountain Region states.x
Thus:
• The nonprofit share of total employment in Colorado, at
5.6 percent, is below the U.S. average of 7.2 percent.
• The nonprofit share of employment in Colorado is also
below the averages in other mid-sized states, including
Minnesota (9.2 percent) and Missouri (7.7 percent),
though it does exceed the share in the Mountain Region
generally (5.2 percent).
• This same picture finds confirmation in data on finances.
Thus, nonprofit expenditures per capita in Colorado,
though 28 percent higher than in the Mountain Region, are
30 percent below the nation as a whole, and even further
below a number of other major states (see graph at upper
right).
• Similarly, nonprofit expenditures per $1,000 of gross state
product in Colorado are 32 percent lower than in the
nation as a whole ($56 vs. $88), and even further below
other states, though they slightly exceed the Mountain
Region average ($56 vs. $51), as shown in the graph below.
In short, while Colorado’s nonprofit sector is a sizable
economic force, expending billions of dollars and employing a
significant proportion of Coloradans, it nevertheless trails its
counterparts in other parts of the nation in relative size.
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A DIVERSE SECTOR
Colorado’s nonprofit sector is not only large, but it is also
highly diverse by organization type, size, and location.
Distribution of Nonprofits by Type
Nonprofits in Colorado are active in a wide range of fields,
including the arts, education, health care, social services, and
civic life.
• Thirty-six percent of Colorado nonprofits are religious,
grant making, and civic associations. The bulk of these are
grant making and giving groups, which comprise a
significant 13 percent of all Colorado nonprofits (see graph
below).
• Twenty-one percent of Colorado nonprofits are in the arts,
entertainment, and recreation field.
• Sixteen percent of Colorado nonprofits are in the social
assistance field.
• Eight percent of the state’s nonprofits are in the health care
field. This includes nursing homes (three percent),
hospitals (one percent), and ambulatory health care
organizations (four percent).
• Another eight percent of all nonprofits are in the education
field.
Distribution of Resources by
Nonprofit Type
While the largest proportion of Colorado’s nonprofits are civic
groups, the largest proportion of the state’s nonprofit resources
are in the health care field. Thus:
• Representing just eight percent of all nonprofits in the
state, health care organizations accounted for nearly half
(49 percent) of the sector’s expenditures, over half (54
percent) of the sector’s employment, and 41 percent of its
assets in 2005 (see graph below).
• Hospitals controlled the bulk of these resources —
representing just one percent of all nonprofits in the state,
hospitals accounted for nearly two-fifths (38 percent) of
the sector’s expenditures, nearly a third (32 percent) of its
employment, and more than a third (34 percent) of its
assets.
• Conversely, though comprising 21 percent of all nonprofits
in the state, organizations in arts, entertainment, and
recreation accounted for just seven percent of the sector’s
expenditures, five percent of its employment, and six
percent of its assets.
A Major Economic Force
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Chapter 2 – A Diverse Sector
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A DIVERSE  SECTOR
• As shown in the graph above, the distribution of nonprofit
expenditures in Colorado diverges from the national
pattern. Most notably, Colorado religious, grant making,
and civic associations, plus its arts, entertainment, and
recreation organizations, account for larger shares of total
nonprofit expenditures in Colorado than their counterparts
nationwide. On the other hand, Colorado hospitals and
educational service organizations account for a smaller
share of total nonprofit expenditures than their
counterparts nationwide. This may reflect a higher level of
reliance on public (i.e., governmental) institutions in the
education and health care fields in Colorado.
Geographic Distribution of Nonprofits
Half of the state’s nonprofit organizations and nearly three-
fifths of the state’s nonprofit workers are located within the
Denver Metropolitan Region. Not surprisingly, the bulk of the
state’s population also resides in this area. 
• Over 57 percent of the state’s nonprofit employment is
located in the Denver Metropolitan Region. Within this
region, the bulk of nonprofit employees (47 percent) are
concentrated in the city of Denver.
• Nearly a quarter of the state’s nonprofit employment is
located in two regions bordering the Denver Metropolitan
Region — the Central Region (13.4 percent) on the south,
and the Northeast Region (10.4 percent) on the north.
While nonprofit employment is concentrated in the Denver
Metropolitan Region, however, the density of nonprofit
employment is actually higher in other regions. For example:
• In the Southeast Region, nonprofits account for 9.6
percent of total employment, well above the state average
of 5.6 percent and the Denver Metropolitan Region average
of 5.5 percent.
• Other regions in which nonprofits account for above
average shares of total employment include the Southwest
Region (7.2 percent), the Central Region (6.5 percent),
and the Northeast Region (5.7 percent).
Nonprofit Employment as a Percent of Total Colorado
Nonprofit Employment, by Region
Source: Johns Hopkins Nonprofit Economic Data Project based on ES-202 data
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• Counties with especially sizable nonprofit shares of total
employment include Huerfano (18.9 percent) and Otero (17.2
percent).
Size Variation of Nonprofits
Colorado nonprofits also vary widely by size.
• Most (83 percent) Colorado nonprofits, or four out of
every five organizations, are relatively small, with revenues
less than $1 million. These organizations account for only
8.1 percent of all Colorado nonprofit expenditures (see
graph below).
• By contrast, most (52 percent) of Colorado nonprofit
expenditures are made by the 0.5 percent of Colorado
nonprofits with revenues in excess of $50 million.
In short, Colorado’s nonprofit sector is made up of a rich array
of organizations of various sizes, operating in a wide range of
fields and locations.
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The revenue base of Colorado’s nonprofits, like that of the
nation’s, differs significantly from what is widely believed. 
Gaining a clear idea of the revenue base of Colorado’s
nonprofits is complicated by quirks in the available data
sources. These, unfortunately, merge government grants
together with charitable gifts. In addition, they group
government contracts and “voucher” payments, such as
Medicare and Medicaid, together with nonprofit fees from sales
of their services. This has the effect of overstating the share of
nonprofit revenue that comes from both private charity and
fees, as well as understating the share that comes from
government.
Nevertheless, it is still possible to reach several conclusions
about the revenue base of Colorado nonprofits, as detailed
below. 
Fees and Government:
The Dominant Sources
• Unquestionably, the major sources of revenue for Colorado
nonprofits are government and fees for service.
• At least 72 percent of Colorado’s nonprofit revenue came
from government and fees as of 2005, and this does not
even include the government support that reaches
nonprofits in the form of grants.
• This means that no more than 28 percent of total nonprofit
income came from gifts and grants; it also means that
charitable support was likely less, since the 28 percent
figure includes government grants (see graph below). 
• While the charitable share of nonprofit income in Colorado
is lower than many assume, it is still higher than the U.S.
average (28 percent vs. 22 percent).
• As the graph below shows, this average obscures some
significant variations by organization type. Specifically:
n Professional and scientific service organizations relied
most heavily on grants and contributions, which
accounted for 71 percent of their total income.
n Grants and contributions also constituted well over half
(60 percent) of nonprofit income for Colorado religious,
grant making, and civic associations.
n By contrast, nonprofit hospitals and nursing homes
received the lion’s share of their income from government
and fees, and less than 10 percent from grants and
contributions.
Chapter 3 – Revenues and Generosity
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Relative Generosity
Does the fact that Colorado nonprofits received a higher
proportion of their income from grants and contributions in
2005 than did nonprofits nationally mean that Coloradans are
more generous than their counterparts elsewhere, or is this
simply because other sources — particularly government
support — are lower in Colorado than elsewhere?
One way to answer this question is to examine Internal Revenue
Service data on charitable contributions by taxpayers.
Unfortunately, such data are available only for taxpayers who
itemize their tax deductions, but these generally account for
the bulk of the contributions.
What these data suggest is that Coloradans are indeed slightly
ahead of the nation in their level of generosity. In particular:
• For each $1,000 of adjusted gross income,xi Coloradans
contributed an average of $25.02 to nonprofit
organizations in 2005.
• This puts Colorado 1.5 percent above the U.S. average of
$24.66 in contributions per $1000 of AGI.
• In addition, this puts Colorado 7 percent above Texas, 4
percent above Missouri, and 2 percent above Minnesota.
On initial inspection, these data suggest that Coloradans are
slightly ahead of the nation in their level of generosity.
However, as research undertaken by the Colorado Nonprofit
Association reveals, once account is taken of the differences in
relative cost of living between Colorado and other states,
Colorado’s lead in charitable giving disappears. Measured in
this way, Colorado’s average giving per $1,000 in AGI falls 5
percent below the U.S. average.xii
Even once account is taken of differences in cost of living,
however, it should be clear that variations in levels of charitable
giving cannot account for the relatively smaller scale of the
Colorado nonprofit sector compared to its counterparts
nationally. To bring the overall scale of the Colorado nonprofit
sector up to the level of nonprofits nationally as measured by
nonprofit expenditures per $1,000 of gross state product would
require approximately $7 billion in additional nonprofit revenue
in Colorado. If Coloradans were to give at the same level as
Americans generally after taking account of differences in cost
of living, however, the net addition to the revenue of Colorado
nonprofits would be on the order of $250 million, barely 4
percent of what would be needed to close the revenue gap that
exists.xiii Clearly, the reason Colorado nonprofits lag behind
their counterparts elsewhere lies elsewhere—most likely in the
limitations in support from government, which reflects on
another aspect of the citizenry’s generosity. 
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The Colorado nonprofit sector is not only a significant
component of the Colorado economy, but it has also been
growing, though at a rate that has lagged behind its
counterparts elsewhere in the nation. This is true, moreover,
with respect to both expenditures and employment.
Nonprofit Expenditures
Overall Growth in Expenditures
• Colorado nonprofit expenditures grew by 60 percent, after
adjusting for inflation, between 1992 and 2005. While this
rate is faster than the growth rate of the U.S. gross
domestic product (GDP), it lagged behind the growth rate
of overall U.S. nonprofit expenditures during this same
period (60 percent vs. 70 percent), as shown in the graph
below.
• The growth of nonprofit expenditures in Colorado also
lagged well behind those of California (190 percent),
Minnesota (102 percent), and Texas (84 percent), though it
did better than Missouri’s.
• While Colorado nonprofit expenditures grew by 60 percent
between 1992 and 2005, the growth rate varied
considerably between the early, middle, and later parts of
this period. See the graph at upper right.
n During the early part of this period, the average annual
change in Colorado nonprofit expenditures, at just 3.0
percent, was not only markedly low, but also well 
behind the average annual change in U.S. nonprofit
expenditures, Colorado gross state product (GSP), 
and U.S. gross domestic product.
n During the middle part of this period, however, the
annual average change in Colorado nonprofit
expenditures rose to 4.6 percent. While this rate lagged
slightly behind the annual average growth rate of
Colorado’s GSP, it was more than twice the annual
average change in U.S. nonprofit expenditures.
n The growth rate of Colorado nonprofit expenditures
tapered off again during the most recent period, though it
still managed for the first time to exceed the annual
average change in Colorado’s GSP.
Expenditure Variations by Organization Type
Considerable variations are also apparent among the various
organization types in the growth rate of Colorado nonprofit
expenditures. In particular, as shown in the graph on the next
page:
• Growth was especially robust among religious, grant
making, and civic associations, which boosted their
expenditures 287 percent between 1992 and 2005. This
likely reflects the growth in foundation assets in the state,
a point to which we return below.
• Other types of Colorado nonprofit organizations with
expenditures growing faster than the state average between
1992 and 2005 included nursing and residential care
organizations (136 percent), social assistance organizations
(90 percent), and educational organizations (61 percent).
In all of these fields except for one (social assistance),
moreover, the growth of Colorado nonprofits exceeded the
growth rate of U.S. nonprofits generally.
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A GROWING SECTOR
• By contrast, Colorado nonprofit organizations in some
fields recorded below-average growth in expenditures.
Included here were ambulatory health care (31 percent),
hospitals (40 percent), professional and scientific services
(43 percent), and arts, entertainment, and recreation (45
percent).
Comparison to National Expenditure Averages
As the above graph also shows, however, the growth rate of
nonprofit expenditures in Colorado fell behind the U.S. rate
not only overall, but also in all but three individual fields.
Thus:
• Colorado ambulatory care organizations boosted their
expenditures by 31 percent between 1992 and 2005 while
their counterparts nationally did nearly four times better
(114 percent increase). 
• Similarly, the expenditures of Colorado nonprofit hospitals
grew by 40 percent compared to 58 percent for their
national counterparts.
• In only three fields (educational services; nursing and
residential care; and religious, grant making, and civic
associations) did Colorado nonprofits record growth in
expenditures above the national average.
Nonprofit Assets
Colorado nonprofits also experienced substantial growth in
their assets between 1997 and 2005. In this area, however,
Colorado nonprofits outdistanced their national counterparts.
In particular, as shown in the graph on the following page:
• Overall, Colorado nonprofits increased the value of their
assets, after adjusting for inflation, by 50 percent between
1997 and 2005. This was three times the rate of increase
achieved by nonprofit organizations nationally (16 percent).
• Asset growth was particularly strong among Colorado
religious, grant making, and civic organizations, which
experienced a 76 percent increase in the value of their
assets. Within this grouping, the growth of foundation
assets was particularly robust, jumping 90 percent during
this eight-year period compared to 75 percent for the
nation as a whole. This was thus a strong period of
foundation growth in Colorado.
• Asset growth in nonprofits was also strong among
Colorado education, residential care, and hospital
institutions, and in each case the Colorado record of
growth exceeded the national one. In fact, in only one field
— arts, entertainment, and recreation — did the asset
growth among Colorado nonprofits fall behind that of the
country at large. 
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Nonprofit Employment 
Overall Employment Growth
Accompanying the growth in expenditures and assets of
Colorado nonprofit organizations was a substantial growth in
employment. As shown in the graph at right:
• Between 1995 and 2005, nonprofit employment in
Colorado grew by 39 percent, adding over 34,600 jobs to
the state’s total. This was nearly twice the 22 percent
employment growth rate achieved by the for-profit sector
during this period.
• During the most recent year for which data are available
(third quarter 2004 through second quarter 2005),
however, nonprofit employment growth fell behind for-
profit employment growth (+1.3 percent vs. +2.1 percent). 
Employment Growth Variations by Region
Considerable variations were apparent in the growth of
nonprofit employment among Colorado’s regions. In particular,
as shown in the graph on the next page:
• Nonprofit job growth was particularly robust in the
Southeast and Northeast regions, where it increased by
more than 80 percent.
• By contrast, nonprofit job growth was much more tepid in
the Denver Metropolitan Region. This is understandable
since the Denver area is the locus of the largest share of
Colorado’s nonprofit employment, so the growth was
against a larger base. 
• Significantly, in every region of the state the rate of
increase of nonprofit jobs outpaced the rate of increase of
for-profit jobs between 1995 and 2005, and this was true
even in the Denver Metropolitan Region. 
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Employment Growth Variations 
by Organization Type
Significant variations were also apparent in the pattern of
nonprofit job growth by organization type. In particular, as
shown in the graph below:
• Nonprofit employment growth was especially strong
between 1995 and 2005 among arts, entertainment, and
recreation organizations (83 percent).
• Nonprofit hospitals also experienced above-average
nonprofit job growth of 63 percent.
• By contrast, fields experiencing less robust nonprofit
employment growth included religious, grant making, and
civic associations (6 percent); home health care (15
percent); and ambulatory health care (24 percent).
Growing For-Profit Competition
Although nonprofit employment is increasing, in a number of
major fields employment in for-profit firms is growing even
more rapidly. In particular, as shown in the graph on the next
page:
• Nonprofit employment grew more rapidly than for-profit
employment in some fields, such as arts, entertainment,
and recreation; hospitals; and nursing and residential care.
• However, in some of the major fields of nonprofit
involvement — elementary and secondary schools, colleges
and universities, social assistance, ambulatory health care,
and home health care — the for-profit employment growth
has recently been more robust. In the higher education
field, for example, employment at for-profit institutions
climbed 166 percent between 1995 and 2005 while
nonprofit employment grew by 37 percent. Similarly, in the
home health care field, for-profit employment grew twice
as rapidly as nonprofit employment (30 percent vs. 15
percent, respectively). 
• Nonprofits are losing “market share” in a number of
significant fields in which nonprofits operate. Thus, as
shown in the graph on the next page, over the past decade
the nonprofit share of private employment decreased:
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n From 94.4 percent to 89.7 percent in higher education;
n From 27.6 percent to 25.2 percent in home health care;
n From 56.1 percent to 54.1 percent in social assistance;
n From 87.1 percent to 85.9 percent among elementary and
secondary schools; and
n From 47.7 to 46.5 percent among religious, grant making,
and civic associations.
These developments suggest an increasingly competitive
environment for nonprofit organizations in the state. They also
underline the challenges nonprofits face in generating capital
for expansion in times of rapid growth of the sort that the state
of Colorado is experiencing.
A Major Economic Force
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Despite the considerable professionalization
of the nonprofit workforce both in Colorado
and elsewhere in the nation, nonprofit wages
are thought to lag badly behind those in other
sectors. In fact, however, with better data it is
now possible to shed some new light on
nonprofit wages, and this new light reveals an
interesting surprise.
Overall Wage Levels
Overall, the average weekly wage of nonprofit
workers is clearly lower than the average
weekly wages of both state government and
for-profit workers. In particular, as shown in
the graph below:
• The average nonprofit weekly wage as of
2005 was $687.
• By comparison, for-profit workers make 11 percent more
per week on average and state government workers make 17
percent more. The only workers that nonprofits outdistance
are local government workers, though these two groups are
quite close.
Wage Variations Among 
Organization Types
These averages obscure some significant variations in the
average wages of nonprofit workers in different types of
organizations, however. Thus, as shown in the graph at 
the top of the page:
• Average nonprofit weekly wages range from a low of $406
in the field of arts, entertainment, and recreation to a high
of $833 in the hospital field.
• Other fields in which nonprofit average weekly wages are
especially low are nursing and residential care plus social
assistance.
Nonprofit vs. For-Profit 
Wages in Common Fields
While nonprofit wages lag those in the for-profit sector overall,
this picture changes considerably when attention focuses on
fields in which nonprofits and for-profits are both actively
involved. In these fields, nonprofit wage levels often exceed for-
profit ones. What this suggests is that the real reason for the
lower average nonprofit wages is not that nonprofits pay lower
wages but rather that nonprofits are more concentrated in low-
wage industries. Within those industries, however, nonprofits
often pay better wages.
Thus, as the graph above shows:
• Nonprofit workers in the home health care field earn 53
percent more than their counterparts in for-profit facilities.
• Similarly, nonprofit social assistance providers earn 30
percent more, on average, than their for-profit
counterparts.
This finding is consistent with suggestions by nonprofit
providers that they offer especially high-quality services and
retain especially skilled and committed staff.xiv
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CONCLUSION
Colorado’s nonprofit sector is a powerful engine for good in
the state, a $13 billion “industry” accounting for a greater share
of Colorado’s gross state product than the transportation,
utilities, and agriculture industries combined and serving as the
third largest employer among the state’s industries. However,
these figures do not begin to convey the contributions that
these organizations make to the quality of life of Colorado
residents — to their health, education, cultural life, and
general social welfare. 
At the same time, as this report also makes clear, the Colorado
nonprofit sector has even greater potential. Along a number of
dimensions, Colorado’s nonprofit organizations fall short of
national averages.
Given the challenges facing Colorado at the present time and
in the years ahead, strengthening the capacity of the state’s
nonprofit sector would seem an urgent state priority. 
Four steps in particular would contribute to this goal: 
1 – Improve the Nonprofit Sector’s
Visibility and Credibility
A first step toward strengthening the Colorado nonprofit sector
is to increase the sector’s visibility and credibility.
Hopefully, this report will help achieve this goal by giving
policymakers, the media, nonprofit managers, and the general
public a better sense of the scale and role of these institutions.
But this will only occur if the findings are actively disseminated
and if regular updates are carried out. What is more, it will be
important to equip Colorado nonprofit managers with better
information on the significant developments affecting their
operations and the coping strategies that organizations
elsewhere have developed to deal with them. 
2 – Strengthen Partnerships with
Government 
Sizable though the Colorado nonprofit sector is in terms of
employment, revenue, and expenditures, it nevertheless falls
well behind national averages on each of these measures. Given
the challenges the state faces as a consequence of its rapid
population growth and the pressures this is putting on less
advantaged residents, the need for a vibrant and strong
nonprofit sector seems likely to increase.
To bring Colorado nonprofits to the level of activity of
nonprofits nationally, as measured by expenditures per $1,000
of gross state product, Colorado nonprofits would need to
boost their revenue by more than 50 percent — a total of close
to $7 billion. For this to be possible, robust state and local
government support for nonprofit institutions will likely be
needed. This is certainly the story generally across the United
States, where the single biggest determinant of the scale of
nonprofit activity is the extent of government financial support
of it.
Closing the gap between Colorado nonprofits and their
counterparts in other parts of the country will therefore depend
heavily on the capability of state government to lend a bigger
helping hand.
But that will require changes in public attitudes. Since
Colorado voters have passed several constitutional provisions
in recent years limiting state government spending, state
government has been forced to live within quite modest means.
While it may be supposed that charitable giving makes up for
the short-falls in government spending that the fiscal
constraints produce, the evidence presented in this report
suggests otherwise. Charitable giving accounts, at most, for
only one-fourth of the income of Colorado nonprofits, leaving
three-fourths to be covered from other sources. And even if
charitable giving in Colorado were on a par with that nationally
after adjusting for differences in cost of living, this would fill
only 1/28th of the gap between Colorado nonprofit
expenditures and the U.S. average. 
The strength of the nonprofit sector in Colorado, as elsewhere
in the nation, is closely tied to the strength of the public
sector. The two function best in partnership and that
partnership is challenged by Colorado’s fiscal constraints.
3 – Increase Charitable Giving by
Individuals
Even if charitable giving is unlikely to make up for the
significant disparity in nonprofit size between Colorado and the
nation, such giving can still make an important difference in
the work of nonprofit organizations. With tax rates well below
those of other states with an income tax, Coloradans could
conceivably lead the nation in charitable giving. Instead, it
barely exceeds the U.S. average before adjusting for cost of
living differences, and lags the nation after adjusting for cost of
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living. Clearly, here is an area where Colorado nonprofits could
make useful strides by stepping up their efforts to increase
support from individuals, and the public could show their
support for the work of nonprofit organizations in a very
meaningful way by boosting their charitable giving. 
4 - Build Capacity 
Finally, at a time of rapid change such as we are now
experiencing, improving capabilities is a prerequisite for
effectiveness. Nonprofit organizations are every bit as complex
to operate and as heavily affected by the forces of social,
economic, and technological change as any other part of our
society — and perhaps more so. Equipping nonprofit managers
to remain on the cutting edge of knowledge and experience,
preparing them for the difficult management challenges they
will face, and improving the flow of practice-relevant
knowledge to them thus become urgent components of any
meaningful program of sector strengthening.
Colorado finds itself today in the midst of massive social and
demographic changes that are generating enormous pressures
and demands. A strong and vibrant nonprofit sector is needed
to help the state cope with these pressures and ensure that all
the state’s citizens will have access to the opportunities that
the changes also bring. This report documents the substantial
strengths that Colorado’s nonprofits possess. But it also
documents the extent to which this set of institutions lags
behind national averages. Given the seriousness of the
pressures that exist, it seems very prudent for state leaders to
make sure that Colorado’s nonprofit sector is up to the
challenge.
Now is the time to increase financial resources for Colorado
nonprofit organizations through both private and public
support.
A Major Economic Force
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PART 2
A Significant
Economic
Impact
Kevin Raines, Bob Snead
Introduction
INTRODUCTION
This part of the report assesses the net economic flows into 
(or out of) Colorado from the activities of its nonprofit
organizations to determine their net contribution to the 
state’s economy.
Analysis Framework
Economic impacts are monetary benefits or losses for
Colorado’s economy that result from the presence of
nonprofits; they represent dollars flowing into or out of the
state’s economy.
Note that other types of economic activity can be attributed to
Colorado nonprofits, as seen in the previous section, but those
activities represent a broader measure of activity, as opposed to
the more narrowly defined measure of economic impacts. That
larger concept includes in-state transactions, which might
include, for example, events such as grants awarded from a
state agency to a nonprofit or rent payments from a nonprofit
to a landlord. In those cases, money changes hands, but that
money is not being added to or subtracted from Colorado’s
economy. It is merely being transferred from one party to
another within the state’s economy. Since such activities do not
produce a state-level net economic impact, they are excluded
from this more specific analysis of impacts.
In the case of the charitable nonprofit sector in particular, 
it should be noted that Colorado nonprofits also generally
produce societal benefits that extend beyond mere flows of
cash. By providing education, improving health, reducing
poverty, and offering the other myriad services provided 
by Colorado nonprofits, these organizations undoubtedly 
create even more economic impacts. However, this part 
of the report takes the conservative approach of not 
including these impacts and concentrating solely on the
attraction of out-of-state dollars that arises during the 
course of nonprofits’ work.
The data for Part 2 of this report is based upon a survey
conducted in 2007 by Corona Research that was sent to
Colorado’s 501(c)(3) nonprofit organizations. A summary of the
methodology is provided in the Appendix to this report, which
is available online at the Colorado Nonprofit Association Web
site at www.ColoradoNonprofits.org/impact. Unless otherwise
stated, data shown in all graphs in Part 2 is for 2006.
Terminology
The graphs in this part of the report are presented in the
context of the concepts described below.
Inflows and Outflows - Inflows are simply the flow of dollars
that enter the state of Colorado as a result of nonprofits’
activities, and outflows are the flow of dollars that leave the
state as a result of these activities. As will be described, there
are many means by which these inflows and outflows occur, but
the bottom line is that they represent dollars coming in or out
of the state.
This narrow definition ensures that we are really measuring the
impact of nonprofits on Colorado’s economy, as opposed to
merely measuring economic effects that might happen even if
nonprofits didn’t exist.
By subtracting outflows from inflows, we can determine the
economic impact of the sector. This report documents direct,
indirect, and total impacts, as described below.
Direct, Indirect, and Total Impacts - Economic impacts can be
considered in two phases: direct and indirect. Direct impacts
are simple in concept — for example, a $100 check arriving
from out of state has an impact of $100 on the local economy.
Once that money arrives, though, it tends to recirculate within
the state’s economy, producing a greater overall indirect
impact. For example, if an out-of-state donor sends a Colorado
nonprofit a $100 donation, that revenue might then be used to
pay the salary of one of the nonprofit’s employees. That
employee may then spend the money at a local restaurant,
which then uses it to pay one of its own staff, who then uses it
to purchase it a ski pass, and then the ski resort pays its
employees with it, and so on. By the time all of the
transactions have rippled through the state economy (with
some losses in each step), the initial $100 check may have
produced another $150 in impacts. In this case, the $100 is the
direct impact, the $150 is the indirect/induced impact, and the
sum ($250) represents the total impact.
With a few exceptions, this part of the report generally
documents direct impacts and total impacts. An interested
reader can merely subtract the two to calculate indirect
impacts. As a side note, the proportional size of indirect
impacts varies according to the type of organization within the
nonprofit sector; for example, a $100 direct flow to a human
services nonprofit might produce a different indirect impact
than would a $100 flow to an animal-related nonprofit.
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In net terms, Colorado nonprofits add
approximately $2.1 billion to the
Colorado economy.
When taking into account flows of money into and out of the
state, Colorado nonprofits have a net inflow of over $900
million into Colorado. Once that money recirculates in the
economy, the total impact is over $2.1 billion. 
$2.1 Billion in Economic Impact by 
Colorado's Nonprofit Sector
Direct Impact,
$905,679,000
Indirect Impact,
$1,220,477,000
Chapter 1 – Economic Impact Summary
This chapter details numerous components of that $2.1 billion
in economic impact from nonprofits in Colorado. In particular,
the following is profiled:
• Net impacts by nonprofit size
• Average total impact per nonprofit 
• Total net impacts by funding category
• Total net impacts by type of nonprofit 
• Average total net impact per nonprofit, by type of
organization
• Total net impacts by geographic location
• Net direct impacts by Colorado region
• Total net impacts by Colorado region
These figures reflect overall net flows, defined as inflows of
funds to Colorado nonprofits from outside of the state minus
outflows of funds from Colorado nonprofits to other
geographic areas. The gross figures used to develop these net
results are presented in Chapter 3 of this part of the report.
Total Net Impacts of Colorado Nonprofits,
by Organization Size
Organization’s Total Direct Total Direct and 
Annual Expense Impacts Indirect Impacts
Less than $100,000 $23,552,000 $55,290,000
$100,000 - $499,999 43,411,000 101,910,000
$500,000 - $999,999 67,356,000 158,123,000 
$1,000,000 - $9,999,999 429,918,000 1,009,268,000
$10,000,000 - $19,999,999 151,089,000 354,693,000
$20,000,000 or more 187,659,000 440,544,000
No response 2,695,000 6,328,000
Total $ 905,679,000 $ 2,126,156,000
Most of the Colorado nonprofit sector’s economic impact is
among larger nonprofits, though even the smallest category
produced over $55 million in net benefits.
Organizations with annual expenditures between $1 million and
$10 million demonstrated more than $1 billion in economic
impact — the largest aggregate impact of any organization size
category and nearly half the total economic impact of the
nonprofit sector.
Chapter 2 – Net Economic Flows
NET ECONOMIC FLOWS
The average Colorado nonprofit 
adds nearly $300,000 to 
Colorado’s economy.
The average Colorado nonprofit adds $283,374 to the state’s
economy. Nonprofits in the smallest expense category add an
average of slightly less than $11,000 each to the economy,
while nonprofits in the $10 million range and up add value in
the range of $6 million to $8 million each.
Average Total Impacts of Colorado Nonprofits,
by Organization Size
Organization’s Average Direct Average Total
Annual Expense Impact per Impact per
Organization Organization
Less than $100,000 $4,510 $10,588 
$100,000 - $499,999 33,968 79,742 
$500,000 - $999,999 186,066 436,805 
$1,000,000 - $9,999,999 809,638 1,900,693 
$10,000,000 - $19,999,999 3,597,349 8,445,075 
$20,000,000 or more 2,759,685 6,478,590 
Average $120,709 $283,374
While the graph above illustrates that organizations with annual
expenditures between $1 million and $10 million experienced
the greatest aggregate impact, those with expenditures above
$10 million dwarfed all others in terms of their average total
impact per organization (as seen in the graph above right). By
nature of their size, larger nonprofit organizations may likely
rely on geographically diverse funding sources and therefore
may be dependent on funding from outside of the state.
Federal funding provides the bulk of
nonprofits’ net economic impact.
When net flows are calculated, inflows from federal grants
comprise the bulk of the economic impact. To some extent,
then, nonprofits serve a function of recapturing tax dollars paid
to the federal government.
Other significant net inflows are donations from private
individuals and inflows from foundations and trusts. On the
other side of the ledger, Colorado nonprofits provide over $50
million in direct cash flows to serve clients outside the state,
which removes nearly $120 million from Colorado’s economy in
total impact. They also spend nearly $30 million more on out-
of-state private companies than they take in from those
companies in contributions and support, which has a net
impact of $66 million on the local economy.
Excluding the $1.6 billion in federal funding of Colorado
nonprofits, the graph on the next page demonstrates the
funding categories that provide net inflows to Colorado and net
outflows from Colorado. The leading category of inflows is
from contributions by individuals living outside of Colorado,
which added $313 million in direct and indirect inflows to the
state. Foundations and trusts also demonstrated an impressive
$250 million in net inflows.
Several categories actually experience significant net outflows.
As mentioned above, the leading category in terms of net
outflows is funding by Colorado nonprofits to their program
recipients and clients living outside of the state. While this
represents a negative economic impact in terms of outflows, it
also demonstrates tremendous goodwill by the people of
Colorado as they reach out to help others outside of the state.
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Total Net Impacts of Colorado Nonprofits,
by Funding Category
Category of Total Direct Total Direct and
Inflow/Outflow Impacts Indirect Impacts
Federal funding $694,896,000 $1,631,326,000 
Private individuals 133,514,000 313,436,000 
Foundations and trusts 106,310,000 249,571,000 
Other 61,649,000 144,725,000 
Nonprofit agencies other 15,990,000 37,537,000
than 501(c)(3) organizations
Faith-based organizations 10,638,000 24,973,000
or churches
Federated fundraising  (8,000) (20,000)
organizations
Universities (7,671,000) (18,007,000)
Other 501(c)(3) agencies (11,488,000) (26,970,000)
Internal offices outside (19,373,000) (45,480,000)
Colorado
Private companies (28,167,000) (66,125,000)
and corporations
Program recipients/clients (50,609,000) (118,809,000)
Total $ 905,679,000 $ 2,126,156,000 
The category of “Private companies and corporations”
represents expenses by Colorado nonprofits paid to out-of-
state businesses. These expenses likely include purchases by
nonprofits of products used in their day-to-day operations.
This does not include payments out of state for services
received in-state (e.g., a credit card payment made to an out-
of-state bank for products purchased from a Colorado vendor).
Finally, funding of offices located outside of Colorado
represents the third greatest significant outflow.
Human services and education
organizations produce the largest net
benefits overall.
When net flows are calculated, inflows from human services
organizations provide over 20 percent of the net economic
benefit of the nonprofit sector, followed by education-related
and religious/spiritual organizations.
Four types of organizations are actually net exporters of
funding: international/foreign affairs organizations, medical
research, membership organizations, and recreation
organizations. 
It should be noted that many of the figures on the next page
are based on small sample sizes and could be significantly
impacted by variability inherent in the data collection process
behind these calculations.
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Total Net Impacts of Colorado Nonprofits,
by Organization Type
Nonprofit Type Total Direct Impacts Total Direct and
Indirect Impacts
Animal-related $         81,000 $        176,000 
Arts, culture, humanities 16,619,000 38,076,000 
Civil rights, social action 6,861,000 15,801,000 
Community improvement, 7,667,000 17,622,000
capacity building 
Crime and legal-related 12,364,000 29,296,000 
Disease and disorders 51,381,000 125,467,000 
Education 141,448,000 338,803,000 
Employment and jobs 25,241,000 58,129,000 
Environmental 15,039,000 34,694,000 
Food, agriculture, nutrition 6,467,000 14,636,000 
Health care 78,259,000 191,065,000
(general and rehab)  
Housing, shelter 73,599,000 169,498,000 
Human services 204,390,000 470,668,000 
International and foreign affairs (523,000) (1,213,000)
Medical research (2,518,000) (5,978,000)
Membership (4,363,000) (10,087,000)
Mental health care 55,804,000 136,269,000 
Philanthropy, volunteerism, 38,978,000 89,745,000
grant making 
Public safety, disaster relief 1,743,000 4,013,000 
Public society benefit 62,111,000 143,014,000 
Recreation, sports, leisure (1,118,000) (2,528,000)
Religious, spiritual 89,362,000 205,769,000 
Science, technology 6,198,000 14,684,000 
Social science research 17,000 41,000 
Youth development 11,741,000 28,124,000 
Other 8,693,000 20,050,000 
No response 139,000 321,000 
Total $905,679,000 $2,126,156,000 
The graph below illustrates how Colorado nonprofits dedicated
to human services and education lead the sector by a wide
margin in terms of total economic impact, providing more 
than $800 million of the $2.1 billion in total nonprofit 
sector impact.
On an individual basis, employment-
related and mental health care
nonprofits tend to provide the largest
positive impact.
While total net impact helps us measure differences between
the various organization types, the average impact per
nonprofit organization tells us more about the impact of
individual organizations within these types. The analysis on the
next page demonstrates which nonprofit types have the greatest
average total impact per organization.
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Average Net Impacts of Colorado Nonprofits,
by Organization Type
Nonprofit Type Average Direct Average Total 
Impact per Org. Impact per Org
Animal-related $541 $1,181 
Arts, culture, humanities 20,671 47,359 
Civil rights, social action 140,024 322,461 
Community improvement, 24,339 55,944 
capacity building 
Crime and legal-related 90,912 215,410
Disease and disorders 325,198 794,092
Education 134,969 323,286
Employment and jobs 485,396 1,117,870 
Environmental 71,274 164,428 
Food, agriculture, nutrition 129,338 292,723 
Health care 296,436 723,732 
(general and rehab)
Housing, shelter 422,983 974,128 
Human services 345,254 795,047 
International and  (4,673) (10,835)
foreign affairs
Medical research (93,267) (221,397)
Membership (174,536) (403,461)
Mental health care 442,888 1,081,502 
Philanthropy, volunteerism, 54,975 126,579 
grant making
Public safety, disaster relief 18,541 42,694 
Public society benefit 403,316 928,660 
Recreation, sports, leisure (1,978) (4,474)
Religious, spiritual 63,512 146,247 
Science, technology 92,504 219,169 
Social science research 727 1,723 
Youth development 88,950 213,060 
Other 137,985 318,253 
Total $120,709 $283,374 
The rightmost column indicates that Colorado nonprofits
dedicated to employment and mental health care provided an
average of more than $1 million of economic impact per
organization. This is largely due to the fact that organizations
in these fields are, by their nature, generally larger than most
nonprofit organizations.
In addition, housing-related organizations and public society
benefit organizations each produce over $900,000 in positive
economic impacts.
Colorado realizes large positive 
net inflows from California and 
other populous states.
Setting aside Washington, D.C., which is credited for all
federal funding and therefore dominates the list, California is
the largest net provider of cash inflows, sending over $120
million to Colorado nonprofits, which results in nearly $290
million in economic impacts. This constitutes over half of the
net nonfederal impacts by geography. Other large contributors
include New York, Texas, and Illinois.
Several states actually receive more money from Colorado
nonprofits than they provide. Among these, the largest by far
are Nebraska and Connecticut. Given the size of those large
outflows, it is possible that the scale is a statistical outlier, but
it nonetheless shows that these two states are net importers of
Colorado nonprofit dollars.
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State of Origin Total Direct Impact Total Direct and
Indirect Impact
Alabama $     3,000 $    7,000 
Alaska 60,000 140,000 
Arizona 1,381,000) (3,241,000)
Arkansas 724,000 1,699,000 
California 121,748,000 285,814,000 
Connecticut (22,573,000) (52,992,000)
Delaware 128,000 301,000 
Florida 18,681,000 43,856,000 
Georgia 8,613,000 20,220,000 
Guam 1,000 2,000 
Hawaii 7,000 17,000 
Idaho 187,000 440,000 
Illinois 20,621,000 48,409,000 
Indiana 3,791,000 8,900,000 
Iowa 1,809,000 4,248,000 
Kansas 4,707,000 11,051,000 
Kentucky (772,000) (1,812,000)
Louisiana (7,843,000) (18,413,000)
Maine 127,000 299,000 
Maryland 3,905,000 9,168,000 
Massachusetts (4,511,000) (10,589,000)
Michigan 13,008,000 30,537,000 
Minnesota (6,960,000) (16,340,000)
Mississippi 4,194,000 9,846,000 
Missouri 2,946,000 6,916,000 
Montana 419,000 983,000 
Nebraska (35,106,000) (82,414,000)
Nevada (4,239,000) (9,951,000)
New Hampshire 1,020,000 2,396,000 
New Jersey (7,116,000) (16,706,000)
New Mexico 3,461,000 8,126,000 
New York 28,564,000 67,057,000 
North Carolina 15,691,000 36,835,000 
North Dakota 4,315,000 10,130,000 
Ohio 1,818,000 4,269,000 
Oklahoma 8,466,000 19,874,000 
Oregon 716,000 1,681,000 
Pennsylvania 4,461,000 10,474,000 
Puerto Rico – –
Rhode Island –   –   
South Carolina 309,000 726,000 
South Dakota (20,000) (48,000)
Tennessee 3,210,000 7,537,000 
Texas 22,203,000 52,123,000 
Utah (1,181,000) (2,772,000)
Vermont 654,000 1,535,000 
Virgin Islands –   –   
Virginia 8,741,000 20,521,000 
Washington 5,326,000 12,503,000 
Washington DC 689,177,000 1,617,901,000 
West Virginia –   –   
Wisconsin 727,000 1,706,000 
Wyoming 1,592,000 3,738,000 
Outside U.S. (8,753,000) (20,549,000)
Total $ 905,679,000 $ 2,126,156,000 
Total Net Impacts of Nonprofits, by Geographic Location Populous states provide the largest
net inflows.
The map below presents the same data as the table above,
highlighting the impacts of populous states, such as California,
Texas, Illinois, Michigan, New York, and others. 
Map of Total Net Impacts of Nonprofits,
by Geographic Location
The graph below demonstrates the extent to which California
leads all states with net inflows to nonprofits in Colorado.
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NET ECONOMIC FLOWS
A majority of impacts occur in the
Denver metropolitan area.
The table and map below present direct impacts (i.e., total net
inflows) across various regions of Colorado. Bolstered by a
majority of the impacts achieved by larger organizations, the
Denver Metropolitan Region captures 66 percent of overall
impacts at a direct value of nearly $600 million. The next
largest region is the Central Region, at 14 percent or $127
million, anchored by the city of Colorado Springs.
Map of Net Direct Impacts of Colorado Nonprofits, by Region
Total impacts are seen 
throughout Colorado.
The map below and table on the next page present total net
direct and indirect impacts across various regions of Colorado.
The Denver Metropolitan Region receives approximately $1.4
billion in impacts from nonprofits, while the Central Region
receives almost $300 million. The areas with the least benefit
are those in the Southeast and Southwest, which have few large
nonprofits. Even so, they receive benefits in the $25 million to
$40 million range.
Map of Net Direct and Indirect Impacts of Colorado
Nonprofits, by Region
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Net Direct Impacts of Colorado Nonprofits, by Region
Denver
Organization’s Annual Expenses Central Metropolitan Northeast Northwest Southeast Southwest
Less than $100,000 $2,579,000 $ 13,229,000 $2,047,000 $ 3,621,000 $ 1,136,000 $ 940,000
$100,000 - $499,999 4,390,000 27,440,000 3,018,000 5,982,000 1,646,000 933,000
$500,000 - $999,999 8,419,000 42,398,000 5,413,000 8,419,000 1,804,000 902,000
$1,000,000 - $9,999,999 52,270,000 286,176,000 30,055,000 47,043,000 11,761,000 2,613,000
$10,000,000 - $19,999,999 23,244,000 104,600,000 11,622,000 5,811,000 5,811,000
$20,000,000 or more 35,744,000 120,638,000 22,340,000 8,936,000
No response 298,000 1,579,000 223,000 391,000 117,000 88,000
Total $126,946,000 $596,061,000 $74,718,000 $80,202,000 $16,464,000 $11,288,000
Percent of state 14% 66% 8% 9% 2% 1%
NET ECONOMIC FLOWSA Significant Economic Impact
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Total Net Direct and Indirect Impacts of Colorado Nonprofits, by Region
Denver 
Organization’s Annual Expenses Central Metropolitan Northeast Northwest Southeast Southwest
Less than $100,000 $    6,054,000 $     31,057,000 $   4,806,000 $    8,500,000 $ 2,668,000 $  2,206,000
$100,000 - $499,999 10,307,000 64,419,000 7,086,000 14,043,000 3,865,000 2,190,000
$500,000 - $999,999 19,765,000 99,533,000 12,706,000 19,765,000 4,235,000 2,118,000
$1,000,000 - $9,999,999 122,707,000 671,823,000 70,557,000 110,437,000 27,609,000 6,135,000
$10,000,000 - $19,999,999 54,568,000 245,557,000 27,284,000 13,642,000 13,642,000
$20,000,000 or more 83,913,000 283,207,000 52,446,000 20,978,000
No response 700,000 3,707,000 523,000 917,000 274,000 207,000
Total $298,015,000 $1,399,302,000 $175,408,000 $188,282,000 $38,651,000 $26,499,000
Percent of state 14% 66% 8% 9% 2% 1%
INFLOWS AND OUTFLOWS A Significant Economic Impact
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This chapter details gross inflows and outflows of nonprofit
dollars moving into and out of Colorado. By summing these
two economic flows, the net flows reported in Chapter 2 are
produced. In particular, this chapter profiles the following:
• Total gross inflows and outflows by organization size
• Total gross inflows and outflows by funding category
• Total gross inflows and outflows by organization type
• Total gross inflows and outflows by geographic location
Nonprofits from $1 million 
to $9.99 million provide the 
most economic impact.
Nonprofits with annual expenses in the range of $1 million to
$9.99 million produce almost half of the gross economic
inflows attributable to the Colorado nonprofit sector and a
similar proportion of outflows. This is largely because this size
range has both a large number of nonprofits, and those in the
category are large in size. While larger organizations provide
more individual economic power, there are far fewer of them.
Simultaneously, there are many more smaller organizations, but
they also bring much less economic power.
Total Gross Inflows to Colorado Nonprofits,
by Organization Size
Organization’s Total Direct Inflow Total Direct and 
Annual Expenses Indirect Inflow
Less than $100,000 $ 45,394,000 $    106,567,000 
$100,000 - $499,999 59,152,000 138,865,000 
$500,000 - $999,999 94,069,000 220,835,000 
$1,000,000 - $9,999,999 528,593,000 1,240,916,000 
$10,000,000 - $19,999,999 183,077,000 429,789,000 
$20,000,000 or more 194,729,000 457,142,000 
No response 4,000 9,656,000 
Total $ 1,109,128,000 $ 2,603,771,000 
Total Gross Outflows from Colorado Nonprofits,
by Organization Size
Organization’s Total Direct Outflow Total Direct and 
Annual Expenses Indirect Outflow
Less than $100,000 $   21,843,000 $        51,277,000 
$100,000 - $499,999 15,742,000 36,955,000 
$500,000 - $999,999 26,713,000 62,712,000 
$1,000,000 - $9,999,999 98,675,000 231,648,000 
$10,000,000 - $19,999,999 31,989,000 75,096,000 
$20,000,000 or more 7,070,000 16,598,000 
No response 1,418,000 3,328,000 
Total $203,450,000 $     477,615,000
Inflows and outflows have different
primary sources.
While federal funding, private individuals, and foundations
form the bulk of incoming cash flows, payments to private
companies and program services are the largest outflow sources
for organizations.
More detailed data regarding inflows and outflows by
organization size and funding category are presented in the
Appendix to this report, which is available online at the
Colorado Nonprofit Association Web site at
www.ColoradoNonprofits.org/impact.
Total Gross Inflows to Colorado Nonprofits,
by Funding Category
Funding Category Total Direct Inflow Total Direct and
Indirect Inflow
Federal funding $ 694,896,000 $ 1,631,326,000 
Private individuals 133,514,000 313,436,000 
Foundations and trusts 106,310,000 249,571,000 
Other 66,071,000 155,107,000 
Private companies 59,228,000 139,043,000
and corporations 
Nonprofit agencies other 24,070,000 56,505,000
than 501(c)(3) organizations 
Faith-based organizations 11,925,000 27,994,000
or churches
Other 501(c)(3) agencies 4,997,000 11,731,000 
Universities 4,769,000 11,196,000 
Internal offices outside Colorado 3,349,000 7,863,000 
Total $1,109,128,000 $2,603,771,000 
Chapter 3 – Gross Economic Inflows and Outflows
INFLOWS AND OUTFLOWS
Total Gross Outflows from Colorado Nonprofits,
by Funding Category
Funding Category Total Direct Outflow Total Direct and
Indirect Outflow
Private companies $   87,395,000 $     205,168,000
or corporations 
Program recipients/clients 50,609,000 118,809,000 
Internal offices 22,722,000 53,343,000
outside Colorado 
Other 501(c)(3) agencies 16,485,000 38,700,000 
Universities 12,440,000 29,204,000 
Nonprofit agencies other 8,080,000 18,968,000
than 501(c)(3) organizations 
Other 501(c)(3) agencies 4,422,000 10,382,000 
Faith-based organizations 1,287,000 3,021,000
or churches 
Federated funding organizations 8,000 20,000 
Total $ 203,450,000 $   477,615,000 
Human services and education
organizations have similar inflows,
but different outflows.
An examination of gross inflows of funding from other states
shows that both education and human services organizations
produce nearly identical economic inflows. However, their
outflows are markedly different, as human services
organizations spend little outside the state, whereas education
organizations spend significant amounts. Nonetheless,
education organizations in total still produce a strong positive
benefit for the state.
In terms of gross inflows, other leading types of organizations
include religious and spiritual as well as health care. The
organization types that produce the largest gross outflows
include education, recreation, and human services.
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Total Gross Inflows and Outflows for Colorado Nonprofits, by Organization Type
Gross Inflows Gross Outflows
Nonprofit Type Total Direct Total Direct Total Direct Total Direct 
and Indirect and Indirect
Animal-related $       2,404,000 $     5,433,000 $   2,323,000 $    5,257,000
Arts, culture, humanities 18,800,000 43,078,000 2,180,000 5,002,000
Civil rights, social action 7,153,000 16,475,000 292,000 674,000
Community improvement, capacity building 20,306,000 46,764,000 12,639,000 29,141,000
Crime and legal-related 12,409,000 29,403,000 45,000 107,000
Disease and disorders 52,621,000 128,498,000 1,240,000 3,031,000
Education 220,961,000 529,609,000 79,513,000 190,806,000
Employment and jobs 25,251,000 58,154,000 11,000 25,000
Environmental 16,012,000 36,942,000 973,000 2,248,000
Food, agriculture, nutrition 8,197,000 18,557,000 1,730,000 3,921,000
Health care (general and rehab) 91,632,000 223,761,000 13,373,000 32,695,000
Housing, shelter 73,840,000 170,054,000 241,000 556,000
Human services 220,617,000 508,082,000 16,227,000 37,415,000
International and foreign affairs 1,635,000 3,771,000 2,158,000 4,985,000
Medical research 1,379,000 3,267,000 3,897,000 9,244,000
Membership 2,769,000 6,387,000 7,132,000 16,474,000
Mental health care 55,981,000 136,703,000 178,000 434,000
Philanthropy, volunteerism, grant making 46,740,000 107,642,000 7,762,000 17,897,000
Public safety, disaster relief 1,990,000 4,583,000 247,000 569,000
Public society benefit 72,307,000 166,524,000 10,197,000 23,511,000
Recreation, sports, leisure 18,970,000 42,016,000 20,087,000 44,544,000
Religious, spiritual 101,041,000 232,698,000 11,679,000 26,928,000
Science, technology 6,576,000 15,581,000 378,000 897,000
Social science research 17,000 41,000 –   –   
Youth development 18,250,000 43,743,000 6,509,000 15,619,000
Other 11,021,000 25,426,000 2,328,000 5,376,000
No response 250,000 578,000 111,000 257,000
Total $1,109,128,000 $2,603,771,000 $203,450,000 $ 477,615,000
INFLOWS AND OUTFLOWS
While most types of nonprofit organizations experience some
level of inflows from states outside of Colorado, not all types
of nonprofits experience significant outflows. Of the top seven
producers of economic impact, only education-related
organizations experience proportionally large outflows.
Colorado realizes large positive gross
inflows from California and other
populous states.
In terms of gross inflows alone, there is wide variation from
state to state. While many states have little or no significant
cash inflows, several states provide significant inflows to
nonprofits in Colorado.
The map on the next page illustrates the fact that major inflows
occur from several states outside the region — those
highlighted in dark blue.
Other than Washington, D.C., which is credited for all federal
funding and therefore dominates the list, California is the
largest gross provider of gross cash inflows, sending over $137
million to Colorado nonprofits, which results in over $320
million in economic impacts. The second-largest gross provider
is New York, sending over $33 million and resulting in $78
million in economic impacts.
It should be noted that data for each individual state is based
on small amounts of data, so significant uncertainty exists in
the data, particularly for smaller states.
Total Gross Inflows to Colorado Nonprofits,
by Geographic Location
State of Origin Total Direct Impact Total Direct and
Indirect Impact
Alabama $           3,000 $           7,000 
Alaska 60,000 140,000 
Arizona 1,394,000 3,272,000 
Arkansas 724,000 1,699,000 
California 137,397,000 322,550,000 
Connecticut 724,000 1,700,000 
Delaware 128,000 301,000 
Florida 19,200,000 45,074,000 
Georgia 10,924,000 25,646,000 
Guam 1,000 2,000 
Hawaii 7,000 17,000 
Idaho 187,000 440,000 
Illinois 23,335,000 54,782,000 
Indiana 3,928,000 9,220,000 
Iowa 1,812,000 4,254,000 
Kansas 8,947,000 21,003,000 
Kentucky 311,000 730,000 
Louisiana 673,000 1,579,000 
Maine 127,000 299,000 
Maryland 3,905,000 9,168,000 
Massachusetts 5,588,000 13,117,000 
Michigan 13,024,000 30,576,000 
Minnesota 9,519,000 22,347,000 
Mississippi 4,194,000 9,846,000 
Missouri 4,554,000 10,690,000 
Montana 503,000 1,180,000 
Nebraska 3,618,000 8,493,000 
Nevada 1,898,000 4,456,000 
New Hampshire 1,203,000 2,823,000 
New Jersey 13,829,000 32,465,000 
New Mexico 4,140,000 9,719,000 
New York 33,115,000 77,741,000 
North Carolina 16,333,000 38,343,000 
North Dakota 4,365,000 10,248,000 
Ohio 2,999,000 7,040,000 
Oklahoma 8,503,000 19,961,000 
Oregon 1,534,000 3,601,000 
Pennsylvania 7,625,000 17,901,000 
Puerto Rico –   –   
Rhode Island –   –   
South Carolina 370,000 870,000 
South Dakota –   –   
Tennessee 3,239,000 7,604,000 
Texas 29,739,000 69,814,000 
Utah 681,000 1,598,000 
Vermont 654,000 1,535,000 
Virgin Islands – –
Virginia 15,688,000 36,830,000 
Washington 7,237,000 16,990,000 
Washington DC 697,707,000 1,637,924,000 
West Virginia – –
Wisconsin 733,000 1,720,000 
Wyoming 2,750,000 6,456,000 
Total $1,109,128,000 $ 2,603,771,000 
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Map of Total Gross Inflows to Colorado Nonprofits,
by Geographic Location
No strong pattern exists among
states that receive large cash
outflows from Colorado nonprofits.
Contrary to the inflow data, which shows a strong pattern
toward more populous states, the states that receive the most
dollars from Colorado nonprofits are a varied lot:  Nebraska,
Connecticut, New Jersey, Minnesota, and California are the 
top five.
The map below illustrates the states with significant gross
outflows — those highlighted in deep red.
Map of Total Gross Outflows from Colorado Nonprofits,
by Geographic Location
Total Gross Outflows from Colorado Nonprofits,
by Geographic Location
State of Origin Total Direct Impact Total Direct and 
Indirect Impact
Alabama $            –   $            –   
Alaska –   –   
Arizona 2,774,000 6,513,000 
Arkansas –   –   
California 15,649,000 36,737,000 
Connecticut 23,297,000 54,692,000 
Delaware –   –   
Florida 519,000 1,218,000 
Georgia 2,311,000 5,426,000 
Guam –   –   
Hawaii –   –   
Idaho – –
Illinois 2,715,000 6,373,000 
Indiana 136,000 320,000 
Iowa 2,000 6,000 
Kansas 4,239,000 9,952,000 
Kentucky 1,083,000 2,541,000 
Louisiana 8,516,000 19,992,000 
Maine –   –   
Maryland – –
Massachusetts 10,098,000 23,707,000 
Michigan 17,000 39,000 
Minnesota 16,479,000 38,687,000 
Mississippi – –
Missouri 1,608,000 3,774,000 
Montana 84,000 197,000 
Nebraska 38,724,000 90,907,000 
Nevada 6,137,000 14,408,000 
New Hampshire 182,000 428,000 
New Jersey 20,946,000 49,172,000 
New Mexico 679,000 1,593,000 
New York 4,551,000 10,684,000 
North Carolina 642,000 1,508,000 
North Dakota 50,000 117,000 
Ohio 1,180,000 2,771,000 
Oklahoma 37,000 87,000 
Oregon 818,000 1,920,000 
Pennsylvania 3,164,000 7,427,000 
Puerto Rico –   –   
Rhode Island –   –   
South Carolina 61,000 143,000 
South Dakota 20,000 48,000 
Tennessee 29,000 67,000 
Texas 7,536,000 17,691,000 
Utah 1,862,000 4,370,000 
Vermont – –
Virgin Islands –   –   
Virginia 6,947,000 16,308,000 
Washington 1,912,000 4,488,000 
Washington DC 8,529,000 20,023,000 
West Virginia –   –   
Wisconsin 6,000 14,000 
Wyoming 1,158,000 2,718,000 
Outside US 8,753,000 20,549,000 
Total $203,450,000 $477,615,000
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CONCLUSION
Part 2 of this study offers several significant findings about Colorado nonprofits. First, it is apparent that
Colorado nonprofits have a significant positive impact on the state’s economy, even beyond the value of the
benefits they provide through their services.
Much (but certainly not all) of this positive impact results from their ability to procure federal funding for their
activities, which, in essence, recaptures tax dollars paid by Colorado taxpayers to the federal government.
However, besides federal funding, nonprofits also capture individual donations, foundation grants, and other
types of out-of-state funding from across the U.S. that produce a net positive impact for the state, even when
taking into account that Colorado nonprofits not only serve Colorado, but also invest over $50 million per year
helping people outside the state.
Part 2 of this study also shows that the benefits to Colorado are spread throughout the state and across a large
spectrum of organizations. A majority of the impacts occur in the Denver metro area, given the size and number
of nonprofit organizations in that area, but all areas derive some level of benefit. Also, while the largest
organizations tend to have the greatest impacts on an individual basis, mid-sized organizations with annual
expenses between $1 million and $9.99 million are the backbone of the nonprofit economy, as they tend to have
significant impacts on their local economies, plus they exist in large numbers. This relatively decentralized
structure produces a dispersed — and thus resilient — economic base for the state.
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Appendix
The Appendix for this report, which includes a detailed description of the data sources and methodology used,
is available online at the Colorado Nonprofit Association Web site at www.ColoradoNonprofits.org/impact.
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Endnotes
i Industries refer to the 18 industries identified in the North American Industrial Classification System.
ii Data cited here are taken from the U.S. Census Bureau’s American FactFinder. Accessed December 10, 2007 at
http://factfinder.census.gov/home/saff/main.html?_lang=en.
iii See the U.S. Census Bureau’s Income, Poverty, and Health Insurance Coverage in the United States: 2006.
Published August 2006. Accessed December 10, 2007 at http://www.census.gov/prod/2007pubs/p60-233.pdf.
iv See the Center on Budget and Policy Priorities’ analysis of the effects of TABOR, “TABOR: A threat to
education, health care, and social services.” Accessed December 10, 2007 at http://www.cbpp.org/ssl-series.htm.
See also state-level data from the Annie E. Casey Foundation’s 2005 KIDS COUNT Data Book.
v Data cited here are taken from the Center on Hunger and Poverty’s October 2005 Bulletin. According to the
U.S. Department of Agriculture, food insecurity is “limited or uncertain availability of nutritionally adequate
and safe foods or limited or uncertain ability to acquire acceptable foods in socially acceptable ways.” 
vi Data cited here are taken from the U.S. House of Representatives Joint Economic Committee’s 
Colorado Economic Snapshot. Published September 7, 2007. Accessed December 10, 2007 at
http://jec.senate.gov/State by State/September 2007/CO.pdf.
vii Industries refer to the 18 industries identified in the North American Industrial Classification System.
viii The utilities industry includes establishments that provide electric power, natural gas, steam supply, water
supply, or sewage removal.
ix Information includes publishing industries, broadcasting and telecommunications, information and data
processing services, and the motion picture and sound recording industries.
x Colorado is part of the U.S. Census Bureau’s Mountain Region, which is also known as Region 8. In addition
to Colorado, this region includes Arizona, Idaho, Montana, Nevada, New Mexico, Utah, and Wyoming.
xi Adjusted gross income (AGI) represents a person’s gross income adjusted by certain IRS-allowed deductions
(e.g., mortgage interest deduction, home property tax deduction, charitable deduction). AGI is used by the IRS
to calculate an individual’s income tax liability.
xii Colorado Nonprofit Association, The State of Giving (Denver: Colorado Nonprofit Association, 2007), p.3. 
xiii Colorado Nonprofit Association, The State of Giving, p. 3.
xiv These variations in comparative earnings may also be a result of a heavier use of part-time workers on the part
of for-profit employers, but it is not possible to determine this from the available data. The average weekly
wage reported in the ES-202 survey data makes no adjustment for full-time or part-time work. Industries with
a greater number of part-time workers could appear to have lower average weekly wages than those with fewer
part-time workers, even if the actual pay rates are equal.
© 2008 Colorado Nonprofit Association, The Johns Hopkins University, and Corona Research, Inc. All rights
reserved by the copyright holders.
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information and counsel to decision makers in the nonprofit, private, and public sectors. The firm’s services
include market research, demographics, data analysis, evaluation, and strategic consulting and facilitation.
Corona Research is also the official market research firm for the Colorado Nonprofit Association.
The Colorado Nonprofit Association is a statewide nonprofit membership coalition connecting nonprofits 
of all sizes, missions and geographic locations. The organization serves its 1,200 members by providing tools 
for communication, networking and administration. It also strengthens the nonprofit community through
trainings, forums for discussion of current issues, and public advocacy on behalf of the nonprofit sector.
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